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Concordia Alumni Website
Landing page and 50 stories published Visit concordia.ca/alumni/50under50

http://concordia.ca/alumni/50under50
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Video
Seven social media animations produced in-house: one per 
category (6) and one general (screen capture below). 

Categories:
● Corporate leadership
● Tech and entrepreneurship
● Development, construction and

real estate
● Entertainment, media and sports
● Finance and asset management
● Retail and manufacturing

View sample tech and 
entrepreneurship video

https://twitter.com/pbalyta/status/1144938196180131841
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Highlights of online metrics: 

▪ More than 34,000 views across social media 
platforms.

▪ At least 3,000 social media engagements
(reactions, comments and shares)

▪ At least 25 alumni shared on their personal 
social media pages.

▪ Microsite received more than 8,331 pageviews 
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Gary Chateram, BSc 00, 
BComm 02, MSc 05, was 
the top influencer with 
over 420 engagements 
on his LinkedIn post and 
727 visits to his story on 
the Concordia website.
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Sample of celebratory social media posts from 
target constituents
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LinkedIn samples
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Concordia University Magazine
6-page spread, Spring 2019 issue.
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Concordia's 50 under 50 recognition events 
in Toronto and Montreal.
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