
 

 

 
 

Appendix: UBC  Blue and Gold Campaign for Students  
 
 
Campaign logos:  

 
 
Campaign statement:  
 
To build a better future, we need to start today. UBC students are working on the future now — 
more than 60,000 of them. 
 
They are the next generation of leaders ready to take on cancer. To solve climate change. To 
fight injustice. They are ready to create lasting change. 
 
Each student is uniquely talented, but not all have the same opportunities. To realize their 
potential, promising students need your support to access a life-changing education. 
 
That is why UBC has created the Blue & Gold Campaign for Students, with the goal of raising 
$100 million in student support over three years. And to get things started, UBC is providing 
matching funds of up to $5 million for new endowed gifts to select Blue & Gold campaign 
priorities! 
 
But with your help we can do so much more. Go to support.ubc.ca/blueandgold to find out 
how. 
 
Change their world so they can change ours. 
 
  



 

 

 
Digital Signage 
 

 
 
 
Photos for campaign 
 

 
 
  



 

 

 
 
 
 
Main Campaign Videos:  
 

• Full campaign manifesto video featuring award recipients students with an authentic connection 
to their scripted lines https://www.youtube.com/watch?v=GELZafmvB30;  

• A 30 second pre-roll version of the manifesto video: 
https://www.youtube.com/watch?v=QukkTTugFZQ;   

• In depth student interviews with the manifesto video participants, sharing stories of the impact 
of student award support. Each of these has a few versions depending on delivery context, 
allowing us to re purpose these across various media: 
https://www.youtube.com/playlist?list=PLCKzFRZr8O-1uRQIdIE-mTwVHOtn01C4R. 

• Blue & Gold Campaign Student thank you collage videos:  
https://youtu.be/4E9FGj_Njs4 (1 minute version fully created from the above interviews)   
https://youtu.be/IlbKOrIVd60  (2 minutes version fully created from the above interviews)  

• Digital signage: https://youtu.be/eC0KaMNCNrA  
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Student Quotes:  
Captured during interviews filmed concurrently to the Student Manifesto Video  
(generating 11 other videos since) 

Regan Oey, second year undergraduate, cognitive 
systems.  
“I know it’s not easy to believe in an 18 year old, to look at 
what they’ve done in high school and say, you know, you’re 
going to do great things. For someone to believe in me like 
that, and to give me the opportunity to pursue things I’m 
really passionate about … it’s just so, so meaningful … and I 
just want to say thank you.” 
 

 
Haley Seven Deers, 3rd year UBCO undergraduate, History 
and Anthropology 
“These awards are truly life-changing for students. Every bit, 
no matter how small or large that you donate is going to 
have a huge impact on other people’s lives. And not just on 
the students, but on all the people they will affect later on in 
their careers. It’s such a beautiful thing that has such a far-
reaching impact within society. It’s such a big chain reaction. 
Thank you!”  
 
 

Bulmaro Valdes, PhD, Biomedical Engineering 
“I wouldn’t be here without scholarships. What I would say 
to donors is thank you.  
With their support we can give back to the community, 
create these kinds of medical technologies and actually help 
people.” 
 
 
 

Tushar Dave, 3rd year UBCO medical biochemistry and 
molecular biology 
“What I would like to say to the donors of my award is a 
genuine thank you. If it wasn’t for you, I wouldn’t be in the 
position that I am in now. I greatly applaud you for investing 
in me now because you will definitely reap the rewards in 
the future.” 
 
 



 

 

 
 

 
Kelsey Copes-Gerbitz, PhD 2nd year in Forest and 
Conservation Science 
“The student awards that I have received have really 
helped me to focus my time and my energy on engaging 
with the communities in a meaningful way and also, in 
undertaking my field work. Without these integral 
components, my research wouldn’t have the impact that 
it has today.” 
 

 
 
Vivian Lam, PhD student Neuroscience 
“I would like to say thank you to our donors for their contribution. 
It’s their support for students like me allows us to dedicate our 
time and mind to our research so we can hopefully make a small 
difference to our society.” 
 
 
 

 
Aarthi Gobinath, PhD, Neuroscience 
“Your support provides the foundation for us to be 
better situated to undertake research that helps us 
achieve our dreams and also make valuable 
contributions to society. Thank you.” 
 
 
 

 
Erica Mason, fifth year undergraduate, civil engineering 
 “Thank you for this amazing gift, which has given me the 
opportunity to really get the most out of my time here at UBC, and 
the confidence I needed to pursue engineering and to keep pushing 
myself.” 
 
  



 

 

Content applications 
 
 

External Communication pieces: 
 

 
 
 
 
 
 

 



 

 

Digital Ads – programmatic buys: 
 
Ad begins with student image and a quote from her 
interview.  
 
 
 
 
 
 
 
 
Ad continues by highlighting key messaging words 
 
 
 
 
 
 
 
 
 
And ends with a call to action. 
 
 
 
 
 
 
 
 
 

  



 

 

 
Social paid media (as well as organic activity): 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 

 
 

 
 
 
  



 

 

 
 
Print advertising in local BC media: 
 
 
 
  



 

 

 
 
 

Campaign Impact on Support UBC Website 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
▬ Traffic previous year before campaign 
 
▬ Traffic impact during UBC Blue and Gold campaign year (launch Nov 2017) 
 
 
 
 
78% more user sessions 
148% more pageviews 
39% more pages per session 
  

Campaign launch 



 

 

 
 
 

Conversion Rate from Donate Paged to Donation Completion 
increase observed during main 2018 campaign activity  

(November and December burst – after UBC brand campaign learnings) 
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