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FILL THE FUNDS



Look & Feel

In establishing this campaign’s visual identity, we wanted to thread the needle 
between creating warm and inviting graphics to encourage community  
support, while still expressing urgency and the seriousness of the need. 

The solution was to go with a heavily illustrated direction alongside engaging 
photography. This resulted in a flexible visual system that could be applied to 
many different applications and formats, while being very accessible to units 
across the campus.

Visual  
Identity
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Website
Design
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Gateway to Giving

For the site, we focused on promoting to an internal audience—
PSU faculty/staff, students, alums, friends and family. Keeping 
everything in a grid system to highlight each individual fund and 
see live updates of how far each fund has gotten. The audience 
was able to get all the information in one place, and immediately 
see the impact of their gift. 

Left: screen shots of the website



Email
Blasts
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Email Marketing

To create energy around the campaign, we built a 
series of targeted emails directing traffic to the 
main landing page.

Each email featured a strong call-to-action with 
language tailored to the specific audience. 

Left “An 80K opportunity”:  
This email sent during the afternoon to announce the 
matching opportunity was our most successful solicitation 
email we’ve ever sent with a 6% CTO rate (typically we fall 
in the 1-2% CTO range for appeals).



Faculty
Engagement
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Support from our Faculty

We doubled down on faculty engagement for this campaign, 
creating a special email written by PSU student government 
leader appealing directly to our teachers and staff. 

We also placed the campaign in the internal faculty/staff 
newsletter as a top feature.



Student
Engagement
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Support from Students

PSU’s student government team were natural 
partners for this campaign and worked with us to 
write and produce their own video, which was 
featured in emails and social media. 

They also helped us share out student-focused 
messaging about how to apply for student 
emergency funds (see right). This outreach 
helped us make sure the right messages got in 
front of students. We wanted to raise awareness 
that emergency funds are available without 
making students feel they were being solicited.

ASPSU Newletter



Student
Engagement
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Members of PSU’s student 
government submitted 
video testimonials used 
for social media, speaking 
to the importance of 
emergency funds for 
students needing help 
meeting their basic needs.



Social 
Media
Toolkit
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Toolkit for Communicators

Since this was a university-wide campaign, it was imperative 
to create a set of graphics that participants could use to 
promote Fill the Funds on their channels. Thanks to their units 
sharing these materials, we had a wider reach than we would 
have had on our own, and this drove traffic to the site that 
wouldn’t have otherwise found it.

Social media samples



PSU  
Social 
Media
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Instagram Stories 

In a year of going completely virtual for most things, it was important to make 
engaging materials that would reach students who are at home and may only 
check social media outlets for their campus news. We partnered with the university 
communications team to create animated story posts that would drive people to 
the emergency funds while also educating to the audience what these were for and 
how important this moment is. 

From left to right,  
stills from animated Instagram story
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Thank
You
Messages

A Mountain of Support

Thanks to our shift to a singular cause and a focus on more targeted engagement, 
we were able to raise almost $300,000. This is DOUBLE what was raised in the 
previous year’s winter day of giving ($145,000).  

This personal email was 
written by the PSU student 
government president 
thanking donors for their 
support— another example 
of our partnership with 
students for this campaign.

University thank you email
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