
Evelina London Zip 

Evelina London Children’s Hospital produced an 

iconic, globally impactful PR event of epic scale 

when they created the first ever zip line across the 

Thames, raising £1million in the process. 

Premier composed and activated announcement and 

event strategies, as well as managed media and 

communications from the event on the day.  

Results 

8 print titles, 5 broadcast outlets, and over 30 online 

sites ran the story giving the campaign a potential 

reach of 564,999,033. 

The coverage secured a Media Value of 

approximately £2,806,316 



COVERAGE HIGHLIGHTS 



COVERAGE HIGHLIGHTS 



Between 2nd & 5th 

December, there was a total 

of 961 Twitter mentions of 

the Evelina zip wire. 

ANALYTICS & INFLUENTIAL AUTHORS 

In turn, this generated a 

total of 11 million potential 

Twitter impressions. 

The positive sentiment surrounding #Evelinazip posting was strong, at 

25%. Negative sentiment was at 0%. 

The accounts generating the 

most mentions were as follows: 

@LondonFire – 230 

@EvelinaLondon – 220 

@Thismorning – 120 

@SupportEvelina – 100 

@BBCNews – 90  

The hashtags generating the 

most mentions were as follows: 

#EvelinaZip – 950 

#Thames – 110 

#London – 90 

#Santa – 90 

#LFB150 – 80 

This Morning 

1.59M Followers 

LINK 

Fern McCann 

792K Followers 

LINK 

Mark-Francis 

355K Followers 

LINK 

Rosie Tapner 

8.3K Followers 

LINK 

On Demand News 

32.2K Followers 

LINK 

London Fire Brigade 

131K Followers 

LINK 

Kings College London 

 56.5K Followers 

LINK 

https://twitter.com/thismorning/status/804644734396469248
https://twitter.com/fernemccann/status/804617894315311108
https://twitter.com/MarkVandelli/status/804703545941512203
https://twitter.com/Rosie_Tapner/status/804824524286021632
https://twitter.com/ODN/status/804810089416761344
https://twitter.com/LondonFire/status/805506721019899906
https://twitter.com/KingsCollegeLon/status/804691481323827200

