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INTRODUCTION

Early innovators in education, Mary Institute and Saint Louis
Country Day School combined their rich histories in 1992.
Today, MICDS is one of the nation’s leading independent
schools, specializing in educating students JK-12.

At MICDS, we believe that exploration is the key to a life of
investigation, innovation and improving our world. Our depth
and breadth of classes and extracurriculars challenge our
students to find their passions, while instilling a love for
education that will prepare them for the academic and
professional roads that lie ahead.

Our brand aims to reflect our commitment to giving our
students the opportunity to become their very best selves in
a community that fosters meaningful collaboration, depth of
intellectual inquiry and the formation of lifelong relationships.

OUR MISSION

More than ever our nation needs responsible men

and women who can meet the challenges of this world with
confidence and embrace all its people with compassion.
The next generation must include those who think
critically and resolve to stand for what is good and right.

Our school cherishes academic rigor, encourages and
praises meaningful individual achievement, and fosters
virtue. Our independent education prepares young people
for higher learning and for lives of purpose and service.
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POSITIONING STATEMENT
This statement defines the unique space that the organization occupies in the minds of its audiences.

MICDS challenges students to become their best selves. Empowered by
our collaborative community, students explore their passions, engage in

innovative learning and pursue excellence in and out of the classroom.

TAGLINE FOR ADMISSIONS OTHER TAGLINES IN USE
A Life of Discovery Changing Lives. Changing the World.

AUDIENCES

Primary External: Secondary External:
* Prospective students * Immediate community
* Parents of prospective students * Colleges

¢ Influencers in feeder schools

Primary Internal:

Secondary Internal:
» Current parents

e Current students e Alumni

« Current faculty & staff * Board
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KEY MESSAGES

UNIQUE ATTRIBUTES OF AN MICDS EDUCATION MICDS is rooted in a history of innovation, which we proudly
continue today.

* Breadth of learning opportunities
We are driven to constantly question, evaluate and improve our curriculum

* Rooted in a history of innovation since 1859
and programs.

* Student-centered school; ever-evolving to meet student needs
The founders of our school were pioneers in education, and we uphold their vision

* Diverse people come together to learn in a respectful, collaborative community -
through new approaches in the classroom and beyond.

* Great teachers are an important ingredient in student success
Our history is one of taking bold steps toward better education and enhanced

* People of all ages become their best selves here
personal growth for our entire community. We tackle difficult topics head-on.

L= (S REEL T Diverse people come together at MICDS to learn and grow together.

Inclusion is one of the hallmarks of an MICDS education. We work hard every day

At MICDS, we believe that exploration is the key to a life of investigation,
to create a supportive and welcoming community for all.

innovation and improving our world.

We see our community and the world as our learning environment, with a commitment

We offer a depth and breadth of classes and extracurriculars that challenge our
to community service and global learning.

students to find their passions.

We believe that exploration is critical for all students, from JK-12th grade, and we
strive to provide a developmentally-appropriate learning environment at all levels The excellence of an MICDS education is evidenced by the success
of our alumni and the scholarship of our faculty and students.

MICDS is a student-centered environment. Students are challenged by the rigor of our academic programs.

Students are taught by dedicated educators who go beyond the classroom

We meet children where they are in their learning and development and challenge
to inspire and support.

them to grow.

Students are prepared for the academic and personal challenges they face after

From the design of our facilities to the Mission Statement that we all live by,
graduating from MICDS.

our school has student success at its center.
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ELEMENTS OF OUR VISUAL IDENTITY

This page summarizes the basics of the visual identity system.

LOGO/WORDMARK

MICDS

MARY INSTITUTE AND SAINT LOUIS COUNTRY DAY SCHOOL

TYPOGRAPHY

AabbCe AaBbCc AaBbCc
AaBbCc AaBbCc
AaBbCc AaBbCc AaBbCc

AaBbCc  AaBbCc  AaBbCc
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BRAND RESOURCE CENTER
Available through the Portal, the Brand Resource Center is your

one-stop-shop for visual identity resources and downloadable files.

SHIELD
(Admissions Use Only) COLORS

MICDS

AaBbCc AaBbCc
AaBbCc AaBbCc
AaBbCc AaBbCc

AaBbCc AaBbCc
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LOGO/WORDMARK SHIELD
OUR IDENTITY

LOGO/WORDMARK
Strong and approachable, the MICDS M l C D S
wordmark is the basis of all other brand assets. M l C D S

The custom serif type reflects the academic

I’igOF and student-centered approach that are MARY INSTITUTE AND SAINT LOUIS COUNTRY DAY SCHOOL

hallmarks of the MICDS experience.

TAGLINE
‘A Life of Discovery' is the thread that ties the

youngest MICDS student to the most accom-

plished alumni. Whether making their first JK-12 : A LIFE OF DISCOVERY
discovery, building the skills and tenacity needed

to pursue knowledge, or learning about their own

talents and passions, MICDS students embrace a

spirit of discovery that launches lives of purpose.

(Rolled out 6/2017 in Admissions materials.) MINIMUM SIZE
SHIELD
The shield is an alternate option to the wordmark: T M l C D S si
) .5in.
it is ideal for social media, accompanying a large Sl
headllne Ortltle, asawatermark tOImages, and — MARY INSTITUTE AND SAINT LOUIS COUNTRY DAY SCHOOL

for application on apparel and promotional items.

(Rolled out 6/2017 in Admissions materials.)

- MICDS

—1 JK-12 : A LIFE OF DISCOVERY
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ADDITIONAL BRAND ASSETS

A modern incorporation of the wordmark and
historic seal elements, the emblem is used

for formal occasions such as invitations.

Used in an archival context and on official ®18590¢

documents such as diplomas.

This wordmark can be used for various MICDS-
related needs, including t-shirts, small scale
needs, knick-knacks, etc. More information on
the MICDS only wordmark can be found in the
Brand Resource Center on the portal.
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CREATING A NEW LOGO?

With a community as active as MICDS, we know that
clubs, groups, divisions, projects, boards and many other
entities inside of MICDS will want their own logos. The

Marketing and Communications department is excited
. i . PARENTS ASSOCIATION
to help you use the brand guidelines to create a unique
expression for your group.

SAMPLE LOCKUP
Entities with unique marketing needs, like the Annual
Fund or an event, will typically require a professionally-

developed logo within the MICDS brand.

Entities that are extensions of MICDS' primary functions
and mission, like the Parents Association and Alumni
Association, should use a lockup with the MICDS
wordmark. Many of these are available in the Brand
Resource Center on the Portal. If you can’t find what you
need, please contact the Marketing and Communications

Office (page 27 for contact information).

CUSTOM MARK
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ACCEPTABLE LOGO VERSIONS

S
s MICDS MIcos MICDS
FULL COLOR 5
. = MARY INSTITUTE AND SAINT LOUIS COUNTRY DAY SCHOOL JK-12 : A LIFE OF DISCOVERY
The full color version of the logo should be
used whenever possible.
GRAYSCALE
A dark gray is preferred to black in grayscale ©
. MICDS MICDS
>
©
6 MARY INSTITUTE AND SAINT LOUIS COUNTRY DAY SCHOOL I e 4 HIFE OF BISEEUERY
KNOCKOUT ON COLOR
When reversing the mark out of a color,
reverse the entire mark; do not leave tagline,
outline or text in a different color. _g
o
[=
m MICDS MICDS
KNOCKOUT ON IMAGE =
] MARY INSTITUTE AND SAINT LOUIS COUNTRY DAY SCHOOL A=l B 4 BIFE OF RISEOUERY
When placing marks over an image, reverse S
o
the marks out of the image. Utilize a slight "

gradient screen if more contrast is needed.

™MICDS

' nJKdZ : A LIFE OF DISCOVERY.

Knockout on image
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UNACCEPTABLE LOGO
VERSIONS

The strength of the MICDS brand is in
consistent, respectful use of the assets

that represent our school. M l D S \ Nl l ~ l ) s
~

MARY INSTITUTE AND SAINT LOUIS

UNTRY DAY SCHOOL

Shown here are several applications of the
brand that are not consistent with the clear, R ETEREs Don't add a stroke or fill
professional and uniform experience that the shield with a color
we want our audiences to have with the

MICDS brand.

If you are unsure if a particular usage is in line
with the brand guidelines, please contact the

Marketing and Communications Office (page 27

for contact information).
Don’t place color logo Don't place color logo
against another color against a photo

MARY INSTITUTE AND SAINT LOUIS OQUNTRY DAY SCHOOL MARY INSTITUTE AND SAINT LOUIS GQUNTRY DAY SCHOOL

Don’t place an image or pattern Don’t pair with additional graphics
inside of the logo
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COLOR USAGE

CMYK RGB PANTONE HEX

» Our School colors, the bright red and green,

should be used as the dominant colorsin a
design C:15 R:210 Pantone 185 C #d12229

M: 100 G:35

* The darker red should be used as an accent Y: 100 B:42

color and for contrast with the bright red— K:0
athletics being the exception

* The darker red is the main red for MICDS athletics

* The gray is to be used as a neutral c:48 R:88 Pantone 209 C #281021
M:98 G:16
Y:78 B:33
K:50

For one-page spreads, include a balance of both

red and green in your design. It is important that

both colors be noticeably represented. Materials C:90 R:2 Pantone 7729 C #04463d

that might fall under this category include flyers, M:48 G:70

invitations, postcards, etc. Y: 69 B:61
K:48

For multi-page spreads, both red and green

must be represented, but colors may be used

on alternating pages or in alternating sections. C:27 R: 186 Pantone 2330 C #bcbbbé

Red and green do not have to appear on the M:21 G:187

same page. This includes the MICDS magazine, l;s 8182

brochures, etc.

For Admission communications, red and green
should be used separately (in all instances) to

avoid the "holiday look."”
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FONT USAGE

PRIMARY

Effra and Quarto are the primary fonts
to be used in all internal and external
materials. Quarto Medium and Effra
Corp Regular can be used for body
copy; Effra Corp Bold is often used for
subheadings and attributions; Quarto
Medium ltalic is often used for callouts,
descriptions and emphasis, while
Quarto Black and Black Italic are used in
headlines. Additional weights are

available for Effra Corp and Quarto.

DISPLAY
Manus is a handwritten-style font that
is used for quotes and big messaging

headlines. Do not use as body copy.

GENERIC/ELECTRONIC

When the primary fonts are not available
(in emails or applications like Microsoft
Word, Excel and Powerpoint), Arial is the

recommended web-safe font.

PRIMARY

Effra Corp

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

Quarto

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

1234567890

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

DISPLAY

Manuws

ABCOEFGHI JKLMNOPRRS TUVINXYZ
Lécdefykqibuho/zimlruquz
1234563890

1 MICDS
3 Identity Guidelines

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwxyz
1234567890

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwxyz
1234567890

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcedefghijklmnopqrstuvwxyz
1234567890

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcedefehijklmnopqrstuvwxys

1234567890

GENERIC/ELECTRONIC

Arial

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz
1234567890
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BUSINESS PAPERS
Minuteman Press is our main printer for business papers. They have design files on hand

The following are examples of MICDS to customize and meet your needs. Contact: customerservice@mmpolivette.com
identity materials.

micds.org

101 North Warson Rd.
Saint Louis, MO 63124

mestnotare
tatis per

January 5,2017 fiant sollemnes

LisaL.Lyle \placerat facer

Head of School o
Dear Aaron,
M l C D S {314 9957402
llyle@micds.org dunt utlaoreet
MARY INSTITUTE AND SAINT LOUIS COUNTRY DAY SCHOOL 101 North Warson Rd. Lorem ipsum dolor sit amet, consectetuer adipiscing elt, sex mimy nibh euismod tincidunt ut laoreet bmcorper
Saint Louis, MO 63124 s erat volutpat. Ut nim v nostrud exercitation ullamcorper dreritin
micds.org sl ut aliquip ex ca uat. Duis autem vel eumn riure dolor in hendrerit in ccumsanet

vulputate velit esse molestie consequat, vellum dolore eu feugiat nulla facilisis at vero eros et accumsan et facilisi

iusto odio dignissim qui blandit praesent luptatun ielenit augue duis dolore te feugait nulla facilsi
1placerat facer

Narm liber tempor cum soluta nobis eleifend option congue nihilimperdiet doming id quod mazim placerat facer o,

possim assum

nt claritatem insitam; est usus legentis in i

Typine

s quodii legunt saepius.

mest notare

Claritas est etiam processus dynamicus, qui sequ tationem consuetudium lectorum. tatis per
quam ittera gothica, quam nunc putamus par anteposuerit er Rant sollemnes
seacula quarta decima et quinta decima. Eodem modo typi, qui nunc nobis videntur parum clari, fant sollemnes
in futurum.
Josh Smith Vplacerat facer
Atbitics Dt S S
lectores [ il legunt saepius
(314) 995-7471 dunt utlaoreet
jsmith@micds.org
101 North Warson Rd. }/’__‘77
Saint Louis, MO 63124 S .
micds.org e consequat.

micds.org
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BUSINESS PAPERS (CONTINUED)

Email Signature [visit the Brand Resource Center for
instructions on configuring the email signature]

Recipients
Subject
LISA L. LYLE
Head of School
Notecard
101 North Warson Rd. | Saint Louis, MO 63124
M l CDS P: (314) 995-7402 | F: (314) 995-7470
Mary Institute and St. Louis E: llyle@micds.org
Country Day School
Sl o, £9124 MICDS.ORG
Firet Latthame fYy O
719 N. 130 St #120
St Louis, MO é3103

No. 10 Envelope

El: 0t &6 $ Beo2o
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PHOTOGRAPHY STYLE

Photography is featured heavily in the
MICDS brand and provides a window into
what it's like to be a part of the MICDS

community.
Our photography style features:

Shallow depth of focus to draw the viewer

into a moment.

Warm, natural tones (do not use:
over-saturated, HDR, trendy filters).

Moments of discovery and achievement;
student-teacher/coach interaction;
comaraderie, collaboration and support
between students; students using
world-class facilities; the responsible use
of technology as a tool; candid (not
posed) scenes of life at MICDS.

Composition focuses on individuals
and small groups to show authentic

and personal interactions.
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PHOTOGRAPHY STYLE (CONTINUED)

The MICDS Shield is commonly used over
photography (for admissions materials): always
reversed and should be placed in the corner that
provides balance to any other graphics or text
on the page. It may also be used as a watermark

onvideos.

MICDS
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FILM PHOTOGRAPHY STYLE (CONTINUED)

Achieving a similar photography style in film is
important to the continuity of experience that

our audiences have in different media.
An ideal film frame includes:

Shallow depth of focus to draw the viewer into
a moment.

Warm, natural tones (filming in raw file format will

allow for the most flexibility to acheive ideal color).

Moments of discovery and achievement; student
and teacher/coach interaction; comaraderie,
collaboration and support between students;
students using world-class facilities; the responsi-
ble use of technology as a tool; candid (not scripted)

expression.
Empty space in the frame for text overlay/cropping.

Simple title styles using MICDS brand typefaces.
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OUR BRAND IN USE

Examples of application of
the MICDS brand.

MICDSY

THE MAGAZINE

VOLUME 28 NO.1 | WINTER 2018

2017

Rams Rewind

FALL SPORTS SEASON RECAPS

2013-2018

Bold Action

—— A CAMPAIGN FOR —

WHY 1 GIVE: AnMICDS I Whitney Walker Young
o1
HowMICDS N
Has Shaped the
>
Youngs’ Annual commtmenttotheSehodhoughamslgig
Commitments
Honry and
e
@ %
giftto the Bold
hers who focus on eacl Vhyis phil Whati hyi Whyis
y MIC F
everyyear? toyou? foryour family?
toleadlives of discovery and beautiful, state-of-the-art facilities.
aladorup Wnensscnans

formedhere, Auof s ought. “otattneinstisoncindo
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OUR BRAND IN USE (CONTINUED)
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OUR BRAND IN USE (CONTINUED)

Aires rr.r-r n-.l.ar J. k#

difesvern baicad [ ira

There’s no such thing as
More than cver. our ) o the ‘oneright path.’ There’s
nation needs responsible . - 2 ! | P 3 only the path that’s right
wincn and woriaen who can : s - - for you.
moet the challenges of this :
wirrld wiith confidence
and embrace all s peaple
with compassion,

A brise mbddle
st e periener
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OUR BRAND IN USE (coNTINUED)




Athletics Identity

MAIN ATHLETICS LOGO

The MICDS Athletics logo features our mascot,
the Ram. The Ram and Athletics logo are only for

use in Athletics applications.

HOME OF THE RAMS
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UNIFORMS

Each sport can choose from Under Armour’s
Cardinal Red, Forest Green, or White as
the base for their home and away jerseys.
Uniforms will use UA's Premier font for

names and numbers.

Use the Solid Ram in red or green for I E 3 4 5 E 7 B g u

printing on white/light jerseys, and use

the reversed ram for printing on solid color

jerseys.
CMYK RGB PANTONE HEX
Rely on Under Armor colors. For the
C:48 R:88 Pantone 209 C #581021
creation of any additional material, please M:98 G:16
use specified red, green and gray. Avoid Y:78 B:33
or minimize the use of red and green K:50
together in the design.
C:90 R:4 Pantone 7729 C #04463d
M:48 G:70
Y:69 B:61
K:48
C:27 R: 186 Pantone 2330 C #bcbbb6
M:21 G:187
Y: 25 B: 182

K:0
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APPAREL

Apparel not purchased through Under Armour
will follow simliar guidelines to the uniforms,
but relies on the free font Big Noodle Titling
for additional copy purposes.

Big Noodle Titling is also the athletic font

of choice for flyers for athletic events, etc.

Individual sport logos are available in the
Brand Resource Center on the Portal.

If you can't find what you need, please
contact the Marketing and Communications

office (page 27 for contact information).

Note that for embroidered apparel,
the individual sport lockup may need
to be adjusted for font sizes appropriate

for production needs.

BASEBALL SAUASH
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LOGO VARIATIONS

Full color Ram or Athletics logo is used on white or gray

apparel. Full color Ram is preferred in environmental

graphic applications.

U

HOME OF THE RAMS

One-color Ram or Athletics logo is used on white or gray

jerseys or apparel when 4-color printing is not an option.

When reversing the athletics logo out of a color, use the
reverse version of the logo. Do not turn the one-color

version white.

&2
&2

HOME OF THE RAMS

HOME OF THE RAMS
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WE'RE HERE TO HELP!

MONICA SHRIPKA

Director of Marketing and Communications
mshripka@micds.org

314.995.7373

GLEN WILLIAMS

Multimedia Specialist
gwilliams@micds.org
314.995.7315




