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CAMPAIGN FRAMEWORK

EMPOWER ENLIGHTEN ENDORSE ENGAGE
campus communicators to adopt the general public on TXST TXST NEXT through the broader University
and create TXST NEXT excellence with TXST NEXT influencer channels community with TXST NEXT
- Self-service design tools - Broadcast, OTT, Twitch - - Student content creator program - Environmental graphics
AUS, SAT, HOU, RGV via TikTok and Instagram Reels
- Brand guidelines - Campus media campaign
- Thought leader publications - - Surprise, delight, and scale social
. TX, AU, SAT Monthly influencers . :
- Toolkits, templates, and assets - Organic social content
. o - OOH airport campaign - - TXST NEXT Mixtape - a . .
- Training, communications, and HOU. IAH, AUS, SAT collaboration with student - Redesign of internal comms &

workshops publications

musicians

- Digital and social
Branded social media assets for

fans and followers



PRIMARY

Our primary colors should be visible in sl communications,

FIRST QUARTER OF
TEXAS STATE MAROON TEXAS STATE GOLD BRAND GU'DELINES SITE:

3,825

site users

SECONDARY

Our socondary colses ofd belance and Qealally t2 awr communcatorn. They thoudd be yasd o swppart and cormplerrert owr orimary colon

PRINT DIGITAL PRINT DIGITAL BLIND SALAMANDER EAT 'EM UP, PEACH
PMS: 504 Mex: 8501214 PMS: 872 M Mex: 86A5638
CMYK: 65, 100, 100, 35 RGB: 80, 18 20 CMYK: 20, 30. 70, 20 RGB: 172. 145, 85

THEATRE ROJO STRAHAN CENTER COURT

PRINT OIGITAL PRINT DIGITAL
CMYCo s Max Nose CNYC O G 68 0 Mex 20040
RGE: 245 271221 RGR 243 102.%0
GREEN HILLS WILD RICE GREEN

PRINT DIGITAL PRINT DIGITAL
PRINT DIGITAL PRINT ONGITAL
CMYK: 0,97 75 0 Mexe RCA2A2D CMYK: 2, 24 100, 7 Hex: PEBEAAS CMYK: 71 8 100,50 Hex: Newe CMYX: 68,0, 71, 18 Hea: feone
REB AL L1040 RGE A 1% 19

RGB: 235 46, 71 RGB: 234 185, 66

2:53 | 80+

average duration partners downloaded
of site visitors our brand toolkit
GLASS-BOTTOM BOAT RIVER JUuMP

PRINT DAGITAL PRINT DAGATAL
CMYI: @1, 0 34 20 Mex MEACYS CMYX: 4L, 0.19,0 Masc 8051 IFD
RGO 150 180, 180 RO 146,215,392

SPRING LAKE BLUE

PRINT DIGITAL
CMYK: 100,47, 26, 4 Mex 20070
RGE: 4, 111 162



ENLIGHTEN ENDORSE ENGAGE

FIRST 3 MONTHS OF
LUCIDPRESS BRAND TEMPLATES

129 | 338 | 50+

templates available documents shared, users in the tool
printed or downloaded




Taking Hillviews to the NEXT Level ~ &« P~
O Elias Martinez <umarketing@txstate.edu> Thursday, January 27, 2022 at 11:18 AM
To: & Martinez, Elias L BRAND LAUNCH

TXST NEXT W }Ezgm T * EMAIL CAMPAIGN

/06.8%

N
| W A
open rate

31.9%

click-through rate

/%

of recipients are “highly”
to “moderately” engaged
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ENLIGHTEN ENDORSE ENGAGE

TXST NEXT PAID MEDIA PLAN

»  B8MM impressions, $9.31 CPM
»  60/40 traditional/digital split
» General market and prospective students

» |-35 Corridor w/ activations in Houston and South Texas

Yannis Banks shared a link.
Nov 16, 2021 - [a3

Just saw this commercial on tv. The school is stepping
up.

TXST
NEXT

TEXAS5¢ STATE
UNIVERSITY




ENLIGHTEN ENDORSE ENGAGE
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a TXSTNEXT
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1:30

4 Search

< BRAND AND CONTENT

' |
- NEXT | «
50 | TXST NEXT Mixtape CO-CREATION

First Quarter Social Media Overview:

h33K total fans (+1%)

583 total posts (+10%)

10.8M total impressions (+16%)
46K video views (+56%)

439K total engagements (+43%)

& Cancel
Establishing New Channels

»  TikTok: 1,367 followers, 120,481 views

@txst_official - :

There's no better way to show your style than on it . . .
' é' Y i ' pras )} »  Giphy: 159 Stickers, 8M views

your Wk to class at #TXST! First we... See more

d wsrti:okers -@Roses The C

»  Spotify - TXST NEXT Mixtape

HOMECOMING



WE’RE GOING
HTXSTNEXT!

WE'RE GOING B WIE'RE GOING
BTXSTHNEXT] x 3 BTXSTNEXT!

|

@ Liked by txst and 207 others @ Liked by txst and 207 others
aew1029 future bobcat® #txstnext aew1029 future bobcat@ #txstnext
View all 12 comments View all 12 comments

Ibjsc We can't wait to see you! Ibjsc We can't wait to see you!

aew1029 @ibjsc so excited!! aew1029 @lbjsc so excited!!
October 7. 2021 October 7. 2021

) aew1029 ) aew1029 |
A a ® ® ® 6 a B © e
TH
B o -
ENVELOPE \

© QY . N

NEW STUDENT ADMIT PACKETS

TXST embraces first-generation students, and for many, attending college requires a wide support network. We tapped into this insight and transformed the
ubiquitous admitted student banner photo-op into a shared experience that includes friends, family, and mentors. We accomplished this without adding any major

expense to our admitted student packet by utilizing both sides of the banner. This activation perfectly articulates what the TXST NEXT campaign is all about.
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TEXAS
STATE

karlimanney
San Marcos, Toxas

*VLG'

f’txst _official™®

A :’:'UU; W LnnueA S‘ U v | .
Q / oL spring "’f’(SmCx‘tm .‘.j_' Liked by kingleo0521 and others

— T e—

karlimanney im extremely excited and blessed to announce
thom 17— . b >
3 ed'w " ; e E that i will be continuing my education and softball career at
———— — e Hid

= = Texas State University, | would like to thank my parents,

7 The Home Depot Beat - @The Home Depo!

coaches, and Iriends for helping me reach my goal of playing
Division 1 softball! #eatemupcats

A Q B B

welboud Jauueq sndwe)



ENLIGHTEN ENDORSE ENGAGE

Environmental graphics

‘ . VGI1965

w @vgi1965

After this evenings Unity Graduation Celebration @txst
@TxStateBobcats @TXSTFirstGen, I'm inspired to

continue towards my masters degree!!!
iSi se puede!

TEXAS STATE UNIVERSI
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Alumni magazine redesign

University awareness campaign
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Organic social media






