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OUR PROCESS

Five stakeholder committees

COUNSELORS 
& EMPLOYERSALUMNI CURRENT  

STUDENTS
FACULTY  
& STAFF

PROJECT  
TEAM

Mapping individual & collective perceptual journeys

A

1ST IMPRESSION
OF AUP  

B

2ND IMPRESSION
OF AUP  

C

AUP
TODAY

D

AUP
TOMORROW

E

HOW I DESCRIBE  
AUP TO OTHERS



OUR PROCESS

Sample perceptual journeys

1ST IMPRESSION 2ND IMPRESSION TODAY TOMORROW IN CONVERSATION

COUNSELORS 
& EMPLOYERS

An American-style, 
anglophone liberal 
arts program taught 
by outstanding 
faculty who fully 
embrace Paris 

• 
• of its time / real-world

• academic rigor
• 

• of its time / real-world
• 

• academic rigor
• 

• student-centered
• hybrid approach ?

More complete picture

SPOTLIGHT JOURNEY 
N°7

 
 

TAKEAWAYS

benefits 

Student-centered 
approach 
to academic 
growth and 
accomplishment

A liberal arts 
education that  
embraces 21st century 
opportunities and is 
delivered through a 
unique international 
perspective

Improved quality  
of academic program 
(I have known AUP for 
a long time!)

Blending a strong 
academic grounding 
with a clear intent 
to prepare students 
for the world of 
work in the 21st 
century

1ST IMPRESSION 2ND IMPRESSION TODAY TOMORROW IN CONVERSATION
Experience / benefit

•  • Ambitious / innovative
• Transformative / hopeful

• Transformative 
 

• 
• 

• 
• 
• 

SPOTLIGHT JOURNEY 
N°6

 UNIQUE ENVIRONMENT TO LEARN AND GROW / AUTHENTICITY
 BROADENED HORIZONS / OPENNESS / DISCOVERY / TRANSFORMATION

TAKEAWAYS

Positive momentum / potential

CURRENT  
STUDENTS

Unique, special,  
secret treasure, 
bold

Diverse  
(class/languages), 

,  
real, authentic, 
niche

Growth Adaptive/ 
evolving/ 
changing 
towards a 
positive future 

HUGE potential 
to become a 
really competitive 
uni/home away 
from home, 
gives students 
the opportunity 
to grow 
academically and 
personally more 
than most places



OUR PROCESS

Combined value map

EXPERIENTIAL VALUES(INTER)PERSONAL VALUES

EDUCATIONAL VALUES

transformativecommunity
supportive environment

open/accessible

student-centered
     in developing talent  
& graduate outcomes

globally 
minded

human 
scale

both individual + collective
evolution/growth

place of convergence
unique approach/opportunity

international perspective

location as resource

Alumni Current 
Students

Faculty Counselors 
& Employers

Project 
Team

LEGEND:

intimate

strength of faculty

scholarly + applied learning

+ their rapport to students  
   due to size/scale of AUP

high quality US degree

rigor + flexibility

cross-disciplinary 
  cross-cultural

real-world



Conceptual + Creative Work



+ +

Small school, big ideas. 
Human-scale in every way. 

Use the notion of pathways 
to evoke a rich, multi-
layered experience. 
Follow your own path, even 
if it changes along the way.

Transformative experience 
that changes us & changes 
the world we live in. 
Positive impact, expansive, 
interconnectedness.

SCALE &
CONVERGENCE

MOTION & 
TRANSFORMATION

PATHWAYS

CONCEPT NOTES

How might we visually represent AUP as a multi-layered transformative 
experience, that starts in Paris and leads wherever your unique pathway
takes you in the world?

Unique individual journeys
that converge for a time
& make a collective impact.





aup.edu

Search

About AUP
Academics
Admissions
Student life
Campus

Get involved

Paris

Support

AUP digital campus

News & Events
AUP Giving
Press room



Our new logo marks an exciting and significant moment in our history. Since its inception in 1962, AUP (then ACP) has grown into a premier 
institution of liberal arts learning on the banks of the Seine, with a thriving network of alumni based all over the world.

The logo design incorporates several concepts at the heart of the AUP experience:
The curving lines of negative space speak to AUP’s concept of «pathways,» the journeys of academic and cultural exploration taken by our 
many students, alumni and educators. 

Another concept that will resonate with alumni is that of a small school with a big impact. Immediately apparent in the logo are the large A, U 
and P letters, but, on second glance, you will find smaller versions inside each letter and in the negative spaces.

In a departure from previous logos, this design puts our acronym front and center. Few universities are known only by their acronym — it’s a 
move that conveys confidence and singularity. When combined with our vibrant take on the Franco-American color palette, this new design is 
a bold move toward reaffirming our position as an established leader in the field of international education. 

We developed a logo that strikes a balance between where we are as a community today and where we want to go tomorrow. It represents 
both our confidence in the educational model that we provide and our ambition to solidify our position as an American international univer-
sity abroad, one that educates global explorers to become independent, creative thinkers; engaged, lifelong learners; responsible actors and 
empowered leaders; and adaptable communicators with a global perspective.

Our new logo



VISUAL PROPERTIES

Scale

Transformation

Movement



Brand Assets + Applications



Our logo exists in two full-color versions: one designed for use on 
white backgrounds, the other designed for use on black backgrounds. 
We’ve also designed a monochromatic version in white for use on 
colored backgrounds.

Full-color versions Monochromatic version

Our logo

mailto:communications%40aup.edu?subject=


Our primary color palette of reds and blues draws its inspiration, not only from 
French and American symbolism, but also from textures and experiences of life 
in Paris.

Color inspiration



The full-color version of our logo makes use of black, Seine blue and Vermeil red. 
Based on these primary colors, an extended color palette was created to enrich 
and diversify our communications. 
A simple rule of thumb to follow in using AUP’s colors is that they work best tonally, 
for example Zinc blue with AUP blue, or Seine blue with Slate blue.

White

Vermeil

rgb 227 00 34
hex e30022
cmyk 00 92 92 00
pantone 1788 C

AUP red

rgb 129 29 28
hex 811d1c
cmyk 36 100 97 21
pantone 201 C

Zinc

rgb 104 154 225
hex 689ae1
cmyk 52 25 0 0
pantone 659 C

AUP blue

rgb 39 59 139
hex 273b8b
cmyk 89 67 02 30
pantone 2146 C

Seine

rgb 68 108 207
hex 446ccf
cmyk 80 52 00 00
pantone 2132 C

Slate

rgb 24 39 87
hex 182757
cmyk 100 92 36 30
pantone 655 C

Black

Our primary colors



Our pathways motif

X

X

X

1 2 3

Our pathways motif

Sources of inspiration

La marinièreLe tricolore

The stars & stripes

Woven café chairs Parisian art & architecture

Our motif is composed of three simple components: a diagonal stripe (1), a horizontal/
vertical stripe (2), and a radial stripe (3). These basic building blocks can be used individually 
or assembled in an alternating rhythm in order to create a pattern that evokes a network
of intersecting pathways, woven together to form the AUP community.



Our pathways motif

Glass walls

Building identification

The motif can be used to bring texture to both online and print communications. 
It also acts as a unifying visual element throughout AUP’s physical spaces in the  
7e arrondissement, linking them together to form a coherent campus.



Paris Student portraits Paris as classroom

Neighborhood Peer group Academic life

Campus Community Study trips

Vibrant photography is a powerful way to capture all parts of the AUP experience. Those visual will 
help us to engage and inspire our target audiences, be they current or prospective students, staff, 
faculty, alumni, other members of our wider community, or external audiences. 

Sense of place Personnal & communal Experiential

Photography



Horizontal
2-line

Vertical
2-line

Horizontal
3-line

Vertical
3-line

Horizontal
1-line

Our logo was designed as a modular system in which the monogram and typogra-
phy work together as a lockup. The following variations allow us to optimize our 
use of the logo across various media and formats. However, the horizontal 2-line 
version is considered the primary version and its use should be prioritized.

Logo versions



WE ARE
AUP

To help you make the right decision, here are some examples highlighting 
typical situations in which a specific logo lockup is the most appropriate.
You can download the logo at www.aup.edu/brand-assets

Horizontal 2-line Horizontal 3-line Vertical 3-line Horizontal 1-line
Considered the primary version, its use 
should be prioritized above all others and 
across all applications.

May be used when the available horizontal 
space cannot accommodate the primary 
2-line version, in order to maintain a the 
monogram at a coherent size across applica-
tions, such as print publications.

May be used in tall vertical formats, such as 
a kakemono, or when the available space is 
limited both horizontally and vertically, as in 
a profile picture.

May be used in select cases, when the logo 
is accompanying other information, as in the 
case of headers or footers, or when the logo 
is already present elsewhere on the same 
support, like the front and back of a t-shirt.

Logo version best practices

http://www.aup.edu/brand-assets
mailto:communications%40aup.edu?subject=


ONLINE 
CAMPUS 
TOUR

MEET UP
WEEK

ALUMNI 
TALKS

WANJA 
LAIBONI

ALUMNA
PORTRAIT

IN FOCUS

WELCOME !

The simplest and most impactful way of using our color palette is in tonal 
associations. Here are some guidelines to help you bring variety to your 
publications and get the most out of this effect.

Compositions in shades of blue provide 
the most direct brand recognition for AUP.

Up to 3 shades can be used in a single 
composition, without cluttering it up.

Using a majority of vermeil red makes for 
bright and bold composition.

Using a majority of AUP red makes for
more institutional and formal publications.

Using red brings warmth and contrast to 
compositions with monochromatic photos.

Shades of blue

Shades of red

A dark shade on a darker background  
provides high contrast & legibility.

21

Tonal-color associations



The letterhead template and PowerPoint presentation template 
can be downloaded at www.aup.edu/brand-assets. 
Request for new material should be sent to email@email.com

25

Stationery

http://www.aup.edu/brand-assets


Merchandise



Lighting the path to wellness, freedom, 
movement. The torch crosses borders, 
differences, cultures…for a full year before 
the olympic games. 

The games, sports in general, are about 
coming together and sharing something.

The olympics have French roots through 
Pierre de Coubertin and his message is 
about spirituality, plurality, peace. 

Athletics branding



Athletics branding
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