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INTRODUCTION
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ugene Parker’ dicover of olar wind made him a legend in the field of

atrophic, ut hi reearch wan’t widel known outide of academia.

Then NAA made him the firt living peron to have a pace miion

named in their honor.

The deciion preented a ditinct opportunit and challenge for the

Univerit of Chicago Office of Communication. Our miion: Put Prof.

ugene Parker and UChicago at the center of the tor, telling a peronal

narrative that would uild up—and not e drowned out —a NAA

miion to touch the un.
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The campaign tarted with Parker’ tor, which emodie the etho of

UChicago: challenging conventional widom and rigoroul teting idea.

ixt ear ago the widel accepted theor wa that outer pace wa

deolate—void of an and all matter. Parker’ calculation aid otherwie.

He inited the un had to e emitting radiation that moved like wave out

through our olar tem—a “olar wind.” The cientific communit

rejected the idea, ut Parker perevered and fought to have hi work

pulihed. Hi theor wa confirmed through NAA miion, and toda

underlie our entire theor of the olar tem.
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A NAA readied for launch, UChicago Communication crafted a

comprehenive media relation campaign that contextualized and

humanized the miion. The reult wa Parker’ tor—and  extenion

UChicago—ecame the context in which a gloal audience undertood

the NAA miion, drawing widepread media coverage.
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TH CHALLNG

The challenge throughout the campaign wa to develop and deplo a

narrative that wouldn’t e drowned out  NAA. While NAA launche

traditionall receive extenive attention, the tor i uuall focued on

cience and technolog.
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UChicago Communication aw the opportunit to tell a tor that would

humanize and contextualize the cience, and reonate with media outlet

and the pulic—epeciall ecaue Parker would attend the launch of hi

nameake craft.

NAA "Touch The un" Promo

https://spark.adobe.com/image_assets/slate/9330b43e-328b-463e-b8f8-bc5d65777419/images/81f7f350-4364-470a-ba70-5de729a83a10.jpg?asset_id=162c2db3-7f45-4729-95af-98e8d8cf848c&img_etag=267d36872997d81b900d5cc91826d17a&size=300
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Our core audience take pride in UChicago’ preeminence in the phical

cience. However, the pulic and media outlet were not aware of

ugene Parker’ tor, hi role in the advancement of atrophic, nor the

Univerit’ hitor of field-defining reearch. And aide from Parker

himelf, no one at the Univerit of Chicago wa working on thi pecific

NAA miion with John Hopkin Univerit engineering the pacecraft.

To hare Parker’ compelling tor to a national audience, the Office of

Communication planned and executed a media relation campaign that

Prof. meritu ugene Parker

https://spark.adobe.com/image_assets/slate/9330b43e-328b-463e-b8f8-bc5d65777419/images/f9eb0307-5a4d-4421-881c-e83a1b7a7659.jpg?asset_id=ccca13f6-24dc-4e7a-9fdf-7ac91711e4ec&img_etag=f2763a70e71b90e6d20cee5a1dfe6ad5&size=255
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ucceeded well eond our expectation. It wa compoed of a concerted

media relation puh, comined with UChicago-developed content for

digital, ocial and email channel.
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Prof. Parker' ProofProf. Parker' ProofProf. Parker' Proof
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xpanding the focu from a rocket headed to the un to include a cientit

on the outh ide of Chicago had additional challenge. UChicago, along

with the Parker famil, had to alance our hared interet to affirm

Parker’ legac with the phical limitation faced  a 91-ear-old.

Other challenge included limit on time and reource and timing

uncertaint: The campaign had to uild to a flexile 12-da NAA launch

window in Augut, with the chance that miion complication could

potpone a launch indefinitel. UChicago planned and executed thi

campaign within a compreed five-month planning and execution

chedule with no aitance from outide vendor...
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ugene Parker Witnee the Launch of hi Nameake pacecraft

Media Placement Highlight

https://spark.adobe.com/image_assets/slate/9330b43e-328b-463e-b8f8-bc5d65777419/images/1abae170-6a40-4d96-b60c-fd4f24e30c89.png?asset_id=6ea6f5ca-0485-4043-ae47-d22350bae3e1&img_etag=41723583db1b9c249b1ceed7ba421982&size=1024
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The New York Time

NAA’ Parker olar Proe I Named for Him. 60 Year Ago, No One

elieved Hi Idea Aout the un

https://www.nytimes.com/2018/08/10/science/eugene-parker-solar-wind-nasa-probe.html


3/5/2019 Spark Page

https://spark.adobe.com/sp/design/page/9330b43e-328b-463e-b8f8-bc5d65777419 15/25

NC Nightl New

The miion of NAA’ Parker olar Proe: to touch the face of the un. It’

named for Profeor ugene Parker of the Univerit of Chicago,

honoring hi cientific dicoverie and teting hi theorie.

https://www.nbcnews.com/nightly-news/video/as-nasa-launches-historic-mission-to-the-sun-meet-the-man-who-inspired-the-project-1297544259521
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C New

Meet the atrophicit who inpired NAA' Firt olar Proe

https://www.cbsnews.com/video/meet-the-astrophysicist-who-inspired-nasas-first-solar-probe/
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The Wall treet Journal

NAA’ New Proe ail Into the olar Wind. It nameake, ugene Parker,

i a living legend of atrophic.

RULT

https://www.wsj.com/articles/nasas-new-probe-sails-into-the-solar-wind-1533855271


3/5/2019 Spark Page

https://spark.adobe.com/sp/design/page/9330b43e-328b-463e-b8f8-bc5d65777419 18/25

The overall goal for the Parker olar Proe campaign wa to reaert the

Univerit of Chicago a a preeminent intitution of higher education

and to affirm the Univerit’ legac a an intellectual detination

where reearch define field, enhance ociet and ha lating gloal

impact.

In the context of ugene Parker’ remarkale career, we aimed to

demontral how that our core value— the puruit of original idea, free

expreion, and rigorou inquir—create a peronall enriching,

tranformative educational experience. The campaign alo provided an

opportunit to create pride among the UChicago communit in one of it

field-defining facult memer and hi tranformative cientific reearch.
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Goal & Meaurement

UChicago applied Meltwater and prinklr oftware to track digital

performance, media hit, and to enchmark hitoric performance.

UChicago’ goal wa to urpa the amount of new coverage the Office of

Communication wa ale to garner from previou initiative:

Media: 1,100 media mention. (enchmark aed on 2017 media

campaign)
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A a econdar meaure of influence, UChicago promoted coverage of the

event with the hahtag “#ParkerolarProe,” in the hope of ringing

Parker’ name to the forefront of the NAA miion coverage, which wa

uing tag including #TouchTheun and #olarProe.
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Media Relation Reult

The Parker olar Proe campaign wa ale to generate nearl ix time

the amount of media mention the Communication team had et a it

enchmark.

UChicago tallied 6,346 Parker olar Proe media placement that

mentioned the Univerit of Chicago, with more than half of them

relating directl to ugene Parker and the Univerit of Chicago. Our
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meaurement tool etimated Parker olar Proe media placement to

have reached a potential audience of 1.38 illion people. [Meltwater]
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hare of Voice %

Overall, UChicago’ online hare of voice among higher education peer

increaed from 5.1% to 57% during the Parker olar Proe launch window

—the larget hare of the higher education converation we have ever

recorded. [prinklr]

MDIA HIGHLIGHT
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Media Aet

Parker olar Proe Pre Conference Live roadcat

ugene Parker Feature Video (creened to Pre)

Media Placement Highlight

New York Time Feature tor

Wall treet Journal Op-d

NC Nightl New

C aturda Morning

NPR All Thing Conidered

CNN.com

cientific American

Chicago Triune

The Independant

Newweek

C New

Huffington Pot

https://www.facebook.com/watch/?v=10160899592040650
https://www.youtube.com/watch?v=eooeBsTOuzc&feature=youtu.be
https://www.nytimes.com/2018/08/10/science/eugene-parker-solar-wind-nasa-probe.html
https://www.wsj.com/articles/nasas-new-probe-sails-into-the-solar-wind-1533855271
https://www.nbcnews.com/nightly-news/video/as-nasa-launches-historic-mission-to-the-sun-meet-the-man-who-inspired-the-project-1297544259521
https://www.cbsnews.com/video/meet-the-astrophysicist-who-inspired-nasas-first-solar-probe/
https://www.npr.org/2018/08/09/637133541/nasa-braves-the-heat-to-get-up-close-and-personal-with-our-sun
https://www.cnn.com/2018/08/10/us/eugene-parker-solar-probe/index.html
https://www.scientificamerican.com/article/mission-to-the-nearest-star-fastest-spacecraft-ever-will-dare-to-sample-the-suns-corona/
http://www.chicagotribune.com/entertainment/museums/ct-ent-eugene-parker-solar-probe-uchicago-0731-story.html
https://www.independent.co.uk/life-style/gadgets-and-tech/news/nasa-parker-space-probe-sun-live-stream-date-time-latest-explained-a8489321.html
https://www.newsweek.com/2018/08/10/nasa-mission-sun-solar-parker-probe-scientists-star-universe-space-1049091.html
https://www.bbc.com/news/science-environment-45160722
https://www.huffingtonpost.com/entry/nasa-parker-solar-probe-launch_us_5b6fe8afe4b0ae32af98c6fe
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