
CASE Circle of 

Excellence Awards –

Evidence 

Main ‘Come Find Space’ video URL 

(YouTube)

https://www.youtube.com/watch?v=bGnBnr

2aV5o

https://www.youtube.com/watch?v=bGnBnr2aV5o
https://www.youtube.com/watch?v=bGnBnr2aV5o


LinkedIn comments:

Link to testing post: 

https://www.linkedin.com/posts/k

enonman_swansea-university-

come-find-space-activity-

6673924494064668673-vfIb

Facebook post:

https://business.facebook.com/s

wanseauniversity/videos/264707

7668844637/

https://www.linkedin.com/posts/kenonman_swansea-university-come-find-space-activity-6673924494064668673-vfIb
https://business.facebook.com/swanseauniversity/videos/2647077668844637/


Overview of 
Content Strategy 
- Hierarchy 

Leading with Space video - location and 

UG Campaign video  - student lifestyle

Supporting the ‘Space message’ with evidence: Campus 

preparation, supporting the community and  Q&As
Supporting the ‘Lifestyle message’ with student led content –

Swansea vs London, Sheffield etc. Clearing blogs.

How to guides, Top tips by 

ambassadors, settling in to 

Uni, First day experience, and 

Good Luck message & you’re 

going to love…

Societies take-over –

specifically outdoor sports, 

fun memes, TikTok content 

#SpaceAtSwansea



And it Shows… Memes
Inspired by https://www.buzzfeed.com/alliehayes/more-some-of-you-have-never-and-it-shows-memes

https://www.buzzfeed.com/alliehayes/more-some-of-you-have-never-and-it-shows-memes


And it Shows… Memes



And it Shows… Memes

Memes even had approval of Swansea 

Uni Memes twitter account. 



And it Shows… Staff Memes

The meme was created by staff when our 

building caught on fire the day before Results 

Day.

The meme was created by staff when a 

student drew a penis on the beach on 

our first clearing physical clearing open 

day



Corporate videos

Staff interviews with estates, security, mail and 

cleaning staff.

https://vimeo.com/434437063

Parents’ Q&A with Registrar,  Director of Student 

Services and Associate Director of Marketing, 

discussing  student wellbeing, campus preparation 

and student experience.

https://vimeo.com/435485676/7a0041bf2e

https://vimeo.com/434437063
https://vimeo.com/435485676/7a0041bf2e


Student Vlogs

Student vlogs, discussing mental health, studying 

in lockdown, activities in Swansea. 

https://www.youtube.com/channel/UCbPOX5d6EC

OFKO3Yr9z0BSA

Parents’ Q&A with Registrar,  Director of Student 

Services and Associate Director of Marketing, 

discussing  student wellbeing, campus preparation 

and student experience.

https://vimeo.com/435485676/7a0041bf2e

https://www.youtube.com/channel/UCbPOX5d6ECOFKO3Yr9z0BSA
https://vimeo.com/435485676/7a0041bf2e


Student Society takeovers 

Student IG stories 

takeovers by 

Triathlon, Mountain 

biking, Sailing, 

Equestrian, Surfing 

and more. 

https://vimeo.com/4604

66565/448b27f0b8
https://vimeo.com/46133

6990
https://vimeo.com/46046

7450

https://vimeo.com/460466565/448b27f0b8
https://vimeo.com/461336990
https://vimeo.com/460467450


Examples of the video

Youtube, Facebook, Instagram, 

Stories and TikTok

https://www.youtube.com/watch?v=bGnBnr2aV5o


An extract from the Future Index

Sparks report.

‘We love it when a university sees

the big opportunity and executes it

well. The University of Swansea

did just that with this video

celebrating the big thing that many

students would appreciate right

now - a little bit of space! A great

way to hero the Swansea USP -

the coastal campus.’



General overview of Targeting

Geo and demographic targeting

Manchester, Birmingham and 

London

Custom lists: Offer 

Holders and enquirers 

General interest

Lookalike audience 1%

Parents

Retargeting ad engagers 

Retargeting web 

visitors and open day 

visitors

Competitor

websites

Whitelist websites

Feeder colleges

Keyword search



Results

An increase of 211% of page views to the 

www.Swansea.ac.uk/clearing/ web pages 

resulting in a record number of 

applications/enquiries – 12.5% increase 

(4281 vs 3778) which led to a 13% 

increase in admissions.

http://www.swansea.ac.uk/clearing/


Results

YouTube, Vimeo and Google 

Referral from TikTok and 

Facebook Results



Results

Annual comparison of Social Media 

referrals from all channels from May-

September. 

Social Media referrals from 

Facebook, Twitter, LinkedIn 

and Instagram



Number of action taken on website after being referred from social media channel (paid 
and organic) 

Results

Facebook – 933% increase 
(35,833 vs 3,470)

Instagram – 372% increase 
(1,954 vs 414)


