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Brand Launch Promotional ltems
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Brand Launch Party

WEDNESDAY, MARCH 23
12 NOON - 2 PM
Student Center Amphitheatre

Musie, Free Food, Drinks!
Demonstrations and Displays
T-Shirt Toss

First 500 people get a South Gift Pack

First 1000 people are entered
info prize drawings:
iPad Mini
Free Pizza for a Yeer

And More!

Drawing at 12:30 P
Must be present o win




Campus TV Monitor Slide Show
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Brand Launch Advertisement

WE ARE SOUTH

Brand Launch Party
Wednesday, March 23

12 Noon — 2 p.m.

Student Center Amphitheatre

T-Shirt Toss
First 500 people get a South Gift Pack '

First 1000 people are entered
into prize drawings:
iPad Mini =3

Free Pizza for a Year
And More! Lw\

Drawing at 12:30 p.m. UNI‘VERSVITY OF !
Must be present to win. SOUTH ALABAMA

SouthAlabama.edu/WeAreSouth #WeAreSouth
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City Council Proclamation of “University of South Alabama Day”

Alumni Association President Jeb Shell, USA President Dr. Tony Waldrop, Student Government Association President
Ravi Rajendra, Executive Director of Marketing and Communications Michael Haskins

“We Are South” Website
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Brand Launch Day Photos
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Brand Launch Day Photos
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Mobile Press Register Article

6 THE PRESS REGISTER AL.COM

University of Seuth Alaboma

n-mmmmmmmﬂmmumm
students, faculty, stafll members, alumnl and friends. The storics can be found at the univer-
southalabama sdu.

‘We Are South’

New campaign shares USA' story far and wide

The University of South
Alabama Is rolling out its
new brand, featuring the slo-
gan “We Are South.”

To mark the event, the
university on Wednesday
unvelled new campus ban-
ners, an updated loge, &
new video and website, and
an online advertising cam-
pulgn. It also celebtated
a proclamation from the
Moblle City Council declar-

* "The phrase ‘WR Are
South’ reflects the exciting
things that our students,
faculty and staff are accom-
plishing together,” sald
Mike Haskins, USA’s execu-
tive director for marketing
and communications., “Our
brand will bring consistency
nudqunum;ywmd_fmm

keting communications,
-but the heart of the South
brand, and what makes USA
;E-Eltu:qmm Is our peo-

The “We Are South™ cam-

Marketing and Communi-
cations Advisory Commit-
tee, consisting of nearly 40
faculry, staff, students and
alumnl,

A number of committes
members are featured In the
new “We Are South” section
of the university’s website —
southalabama.cdu — as they

The University of Bouth Alsbama's new logo

“(1t) reflects
the exciting
things thatour
students, faculty
and staff are

accomplishing.”

“Mike Haskins,

USA executive direcor

.ghare their “South Stories.”

The site, which will grow as
more storles are added, cel-
ebrates the diversity and
achlevements of South's
community, and there's
also a place where students,
employees end alumn) can
submit thelr own South sto-
ries.

“Our students, faculty,
staff, alumnl and friends
are what make the Univer-

sity of South Alnbnm an

outstanding university, so
It makes sense that the USA
brand puts our peaple front
and center,” sald university
President

Tony Waldrop.
One of the more notice-
able brand changes Is the
university 1 which no
longer has the box that
the USA letters.
“We're -:umyenm
out-of-the-box thinkers

domnsanh.mdmlm

To learn more infofma-
tion about the USA brand,
g0 to southalabama.edu/
brand. *

The University of South
Alabama marketing and
communications team pra-
vides stories about USA stu-
dents, faculty, academlic
programs and research Ini-
tiatives, all pnmd online.
The university's Web
Is southalabama.edu.




Alumni Magazine

USA Grads
Stop Traffic
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USA NATIONAL ALUMNI ASSOCIATION - Spring 2016
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Creating your new
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“We Are South” Campus Banners
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“We Are South” Campus Banners
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