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Depth of Engagement info page ™

Purpose: Provide a holistic view of engagement in the last three e “m:?éi::f_’g:;:;Engaoemem.
fiscal years across Time, Talent, and Treasure (engagement types)
and the various categories considered within each bucket, Toggle available for
College Alumni engagement audience:
Switches between engagement to overall
university and to specific grad unit

S

Slich fo navigate ko Available filters:
BUEKet oven/iew and = - Engagement Audience: toggles between all
ERieNoIy nones individuals engaged with or alumni of specific college
- College: all academic units and all-encompassing
Percent of total audience (dynamic based on filters) University option
acquired and lapsed within specific bucket - University Alumni Status: reserved for Engaged
to College audience, narrows audience based on
individuals’ university alumni status
/ - Giving Defintion: toggles Treasure metrics between
Individuals’ Philanthropic Receipts and New Fundraising Activity
recency - Start Date and End Date: narrows engagement

within activity to specific dates within last three fiscal years
specific - Should NOT span fiscal years

bucket - LookuplD: narrows dashboard to specific TAS
lookuplDs (limit 25k)

- Will still be affected by above filters; functions best when
set to Engaged to College

£ Undo

To quickly undo or revert all filter selections,
Individuals’ depth within specific bucket click Undo or Revert at the top left of Tableau
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Time categories:
Event attendees (excivding NIk attendees) Talent calegorles: Treasure Categol‘ies:
Interactions {exchiding task, intarnal mesting, and attempl(z) to contset) —

Memberships (including Young Alumni Academy members) Volunteer committee members Qutright gifts (including pledges)
Email clickthrus Volunteers (including Buckeye Room members) Planned gifts
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